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BUS 108 Business Statistics

 Credit Number of ECTS Credits

3 3 5Business Statistics

Recommended or Required Reading

 Resources Introductory Business Statistics 2e, Openstax,Practical Business Statistics, 8th Edition, Andrew F. Siegel, Michael R. Wagner, Elsevier, 2021.,Business Statistics for Management and Economics, Wayne W. Daniel & James C. Terrell, Houghton Mifflin Company
Participation in this class is essential. This means students must come to class ready to discuss the topic for the day.
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 Semester Course Unit Code Course Unit Title  L+P

2 BUS 108

Faculty of Economics, Administrative and Social Sciences
Business Administration (English)

Mode of Delivery:
Face to Face
Language of Instruction:
English
Level of Course Unit:
Bachelor's Degree
Work Placement(s):
No
Department / Program:
Business Administration (English)
Type of Course Unit:
Required
Objectives of the Course:
The objective of this course is to introduce Business Management students to the fundamental concepts and applications of statistics, with a focus on practical business decision-making.
Teaching Methods and Techniques:
Through a combination of theoretical instruction and Excel- based exercises, students will develop the skills necessary to organize, analyze, and interpret data relevant to real-world business scenarios. The course
aims to enhance students' problem-solving capabilities by equipping them with essential statistical tools and methods that are crucial for effective data-driven decision-making in business contexts.
Prerequisites and co-requisities:

Course Coordinator:
Doktor Öğretim Üyesi Şebnem Arık
Name of Lecturers:
Doktor Öğretim Üyesi Şebnem Arık
Assistants:
Araştırma Görevlisi Ali Recai Direkçi

 Education
 Science
 Health
 Field
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 :
 :
 :

Weekly Detailed Course Contents

Week Topics Study Materials Materials

1 - -Introduction
2 . -Types of Data and Data Collection Methods
3 . -Descriptive Statistics – Measures of Central Tendency
4 . -Descriptive Statistics – Measures of Dispersion
5 . -Data Visualization Techniques
6 . -Introduction to Probability
7 . -Random Variables and Probability Distributions
8 . -Midterm
9 . -Sampling Methods
10 . -Confidence Intervals
11 . -Introduction to Hypothesis Testing
12 . -Correlation and Simple Regression Analysis
13 . -Korelasyon ve Basit Regresyon Analizi
14 . -Statistical Tools for Business Decision-Making
15 . .Wrap-up
16 - -FINAL EXAM

No Learning Outcomes

 Course Learning Outcomes

C01 Explain the role and importance of statistics in business decision-making.
C02 Distinguish between different data types and apply appropriate data collection methods.
C03 Calculate and interpret key descriptive statistics such as mean, median, mode, and variance.
C04 Create and interpret data visualizations using Excel.
C05 Perform sampling, construct confidence intervals, and conduct hypothesis tests.
C06 Analyze relationships between variables using correlation and regression techniques.
C07 Use Excel for statistical analysis and decision-making in business contexts.

No Learning Outcome

 Program Learning Outcomes

P01 To be able to apply the theoretical knowledge acquired in the basic areas of business administration (Management-Organization, Supply Chain Management, Production Management, Marketing, Accounting-Finance, Human Resources, Quantitative Methods and R&D).
P03 To be able to inform experts and non-experts about issues related to the field.
P05 To be able to take responsibility individually and as a group member to solve complex and unforeseen problems encountered in practice
P07 To be able to interpret the changing trends in the world and to be able to follow technological changes
P08 To be able to implement innovation and innovative working principles
P02 To be able to develop solutions to business issues/problems based on scientific research.
P04 To have ethical values in applications in the field of business administration
P06 To be able to evaluate changes in theories of business strategies
P09 To be equipped with information and communication technologies to gain competence in the field
P10 To provide competence in managing organizations, leadership, decision-making processes and strategic planning,



Contribution of Learning Outcomes to Programme Outcomes

 Contribution:  1: Very Slight  2:Slight  3:Moderate  4:Significant  5:Very Significant

 In-Term Studies Quantity Percentage

Assessment Methods and Criteria

 Mid-terms 1 %35

 Quizzes 0 %0

 Assignment 1 %10

 Attendance 0 %0

 Practice 0 %0

 Project 0 %0

 Final examination 1 %55

%100 Total

 Activities Quantity Duration Total Work Load

 ECTS Allocated Based on Student Workload

 Course Duration 14 3 42

 Hours for off-the-c.r.stud 14 6 84

 Assignments 0 0 0

 Presentation 0 0 0

 Mid-terms 1 10 10

 Practice 0 0 0

 Laboratory 0 0 0

 Project 0 0 0

 Final examination 1 15 15

151 Total Work Load

 ECTS Credit of the Course 5

P01 P02 P03 P04 P05 P06 P07 P08 P09 P10

 All 5 4 5 1 2 1 3 3 5 5

C01 4 3 4 1 2 1 5 4 5 5

C02 5 5 5 2 3 1 4 3 5 5

C03 5 5 5 1 1 1 2 1 5 5

C04 4 4 4 1 1 1 1 1 5 4


